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Preface 

The accelerating pace of digital transformation has fundamentally redefined 

the contours of commerce, management, and economics across the globe. In the 

Indian context, this transformation has been particularly profound, driven by rapid 

technological advancements, progressive policy frameworks, and the widespread 

diffusion of digital infrastructure. The emergence of Artificial Intelligence, Big Data 

Analytics, FinTech innovations, digital platforms, and cloud-based ecosystems has not 

only altered traditional business paradigms but has also reshaped decision-making 

processes, organizational structures, and economic interactions.  

 In this dynamic and evolving environment, the present edited book, 

“Changing Dynamics of Commerce, Management and Economics in Digital 

India”, has been conceived as a comprehensive academic endeavor to explore the 

multifaceted implications of digitalization. The book brings together a diverse range of 

scholarly contributions that collectively examine contemporary issues, emerging 

trends, and transformative practices across key domains of commerce, management, 

and economics.  

 The volume is systematically structured to provide both conceptual clarity and 

empirical insight. The opening chapter lays a strong theoretical foundation by 

examining how artificial intelligence, automation, and data-driven systems are 

reshaping modern business management, highlighting the transition from traditional 

intuition-based approaches to analytics-driven decision-making frameworks. Building 

upon this, the subsequent chapter critically explores the transformation of business 

models in India, emphasizing the shift toward platform-based, subscription-oriented, 

and data-centric economic structures that enhance value creation and 

competitiveness.  

 The discussion on carbon credits introduces a sustainability-oriented 

perspective, demonstrating how environmental accountability is increasingly being 

integrated into economic systems through market-based mechanisms. This is 

complemented by an in-depth analysis of digital transformation in trade and 

commerce, where changing consumer behavior, evolving policy architecture, and 

technological advancements are redefining market dynamics.  

 The book further addresses critical financial dimensions, including investor 

preferences in mutual funds versus ETFs, the expanding role of chartered 

accountants in capital markets, and the broader implications of financial reforms. The 

integration of digital public infrastructure as a driver of sustainable development 

highlights India’s unique model of inclusive growth, supported by innovations such as 

digital payments and identity systems. 
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 A significant portion of the volume is devoted to sectoral transformations, 

particularly in the domains of e-commerce, m-commerce, and social commerce, which 

have revolutionized consumer engagement and business operations. The analysis of 

India’s digital economy underscores its emergence as one of the fastest-growing 

economies, fueled by technological innovation and entrepreneurial dynamism.  

 The later chapters extend the discourse into emerging and future-oriented 

areas. These include the impact of GST on economic systems, the role of fintech in 

shaping the vision of Viksit Bharat 2047, and the relevance of contemporary 

budgeting techniques in strengthening public financial management. The integration 

of artificial intelligence into human resource practices and strategic decision-making 

processes reflects the growing importance of intelligent systems in organizational 

management.  

 Furthermore, the exploration of remote work and its economic implications 

captures the changing nature of employment in the digital era, while the discussion on 

CSR 2.0 highlights the role of advanced technologies such as AI, blockchain, and big 

data in enhancing corporate ethics, transparency, and accountability.  

 Collectively, the chapters in this edited book offer a holistic and 

interdisciplinary perspective on the evolving dynamics of the digital economy. The 

contributions not only enrich academic discourse but also provide valuable insights for 

policymakers, practitioners, and researchers navigating the complexities of digital 

transformation.  

 We express our sincere gratitude to all the contributors for their scholarly rigor, 

intellectual commitment, and valuable insights that have enriched this volume. We 

also extend our appreciation to the publisher for their support and cooperation in 

bringing this work to fruition.  

 It is our earnest hope that this book will serve as a significant academic 

resource, stimulate further research, and contribute meaningfully to the understanding 

of digital transformation in commerce, management, and economics in India. 

 

 

Dr. Anoop Kumawat  
Dr. Mukesh Kumar Verma 



Changing Dynamics of Commerce, Management.....     ISBN: 978-93-49468-83-2 MGMPH 

vii 

 

Contents 
 

 

 

 

 

Chapter 1 Digital Transformation in the 21st Century: How AI, 

Automation & Data are Reshaping Business Management 

Dr. Jitendra Singh Bidawat & Rajendra Singh Bidawat 

01-14 

Chapter 2 Digital Transformation of Business Models in India 

Namrata Kalwani 

15-22 

Chapter 3 Carbon Credits: A Sustainable Commodity Powering the 

Carbon Market 

Nisha Meena 

23-32 

Chapter 4 Digital Transformation and the Reconfiguration of Trade 

and Commerce in India: Infrastructure, Consumer 

Behaviour, Policy Architecture, and Future Pathways 

Shashi Kala Gora 

33-44 

Chapter 5 Mutual Funds Vs ETFs: A Study of Investor Preference 

and Market Trends in India 

Prasuna Thanneru & Dr. Archana 

45-57 

Chapter 6 Capital Markets and the Expanding Role of Chartered 

Accountants 

Dr. Kiran Bala 

58-64 

Chapter 7 Leveraging Digital Public Infrastructure as Enabler for 

Attaining Sustainable Development Goals 

Dr. Ashish Asopa 

65-75 

Chapter 8 Growth and Development of E-Commerce, M-Commerce 

and Social Commerce 

Dr. Vinod Kumar Meena & Nitika Suthar 

76-85 

Chapter 9 The Digital Revolution and the Indian Economy: Making 

India the Fastest Growing Economy 

Vinod Kumar & Ramesh Kumar Jabdolia 

86-97 



Changing Dynamics of Commerce, Management.....     ISBN: 978-93-49468-83-2 MGMPH 

viii 

 

Chapter 10 From Scrolling to Shopping: The Rise of Social Commerce 

in India 

Ms Khusboo Kumari & Dr. Mukesh Kumar Verma 

98-107 

Chapter 11 Impact of GST on Indian Economy: A Study 

Dr. Arun Mondal 

108-113 

Chapter 12 Fintech Revolution in India Payment Gateways as Drivers 

of Viksit Bharat 2047 

Aditya Trivedi 

114-123 

Chapter 13 Contemporary Budgeting Techniques and their Role in 

Strengthening Government Fiscal Policy and Public 

Financial Management 

Murli Dhar Meena 

124-133 

Chapter 14 Integrating Artificial Intelligence into Virtual Human 

Resource Practices: Emerging Trends and Implications 

Yogesh Kumar 

134-143 

Chapter 15 AI-Enabled Business Decisions for Sustainable 

Competitive Advantage 

Dr. Sanjay Kumar Saini 

144-156 

Chapter 16 The Future of Work: Remote Employment and its 

Economic Implications 

Rashmi Sharma 

157-169 

Chapter 17 CSR 2.0 in Digital India: Role of AI, Blockchain, and Big 

Data in Reshaping Corporate Ethics and Accountability 

Aarti Chopra & Ayushi Khandelwal 

170-187 

 

⧫⧫ 


