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Foreword

integreon

Navigating the New Frontier
To the Visionaries, Architects, and Leaders of the Modern Enterprise,

The corporate landscape is undergoing an unprecedented transformation, the most notable since the
Industrial Revolution. Previously, "digital transformation" was often a term associated with piecemeal
upgrades and isolated software solutions. This dynamic has evolved; organizations are now moving
beyond merely adopting digital tools and are actively developing Al-Integrated Digital Business
Enterprises.
Al Integrated Digital Business Enterprises: Sustainable Growth for the Future provides essential
guidance for navigating this new environment. The book examines the practical challenges faced by
contemporary executives, focusing on the integration of machine intelligence with human-driven
strategy to build enterprises that achieve both profitability and long-term sustainability.
The Convergence of Intelligence and Responsibility
Artificial Intelligence is now essential for business survival, not just competitive advantage. This text
highlights that Al's main value lies in building resilience, not simply automating tasks. Here, you'll see
how Al helps businesses:

e Analyze complex "dark data" for real-time insights

* Use predictive models to reduce waste, optimize energy, and create ethical supply chains

* Enable employees to focus on creative and strategic work instead of routine tasks

A Blueprint for the Long View

What sets this work apart is its relentless focus on Sustainable Growth. In a market often obsessed
with quarterly gains, the authors challenge us to look further. They argue—rightly so—that an Al-
integrated enterprise must be built on a foundation of trust, transparency, and ethical governance.
Without these, the growth catalyzed by technology is brittle; with them, it is unstoppable.

While you progress through the upcoming chapters, | invite you to look beyond technical details and
pay attention to the cultural shifts that are necessary. The purpose of this book extends beyond simply
explaining technological methods—it delves into the reasons behind developing leadership skills for
the future.

The future belongs to the enterprises that can harmonize the precision of the machine with the
purpose of the human spirit. This book is your blueprint for that harmony.

Sanjeev Jain, Chief Information Officer

12" March 2026

602 6" Floor. Nesco IT Park. Goregoan East. Mumbai 400063. India

integreon.com
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Foreword

It is a privilege to introduce Al Integrated Digital Business Enterprises: Sustainable Growth for
the Future, a timely and insightful volume that captures the dynamic intersection of technology
and management strategy. Under the meticulous editorial guidance of Dr. Rupali Dilip Taru, this
book brings together a diverse collection of research that addresses the most pressing
challenges—and opportunities—facing modern enterprises today.

As we navigate an era defined by rapid digital transformation, the need for intelligent, data-driven
decision-making has never been more critical. The chapters presented here offer a comprehensive
look at how Artificial Intelligence is no longer just a technical upgrade but a fundamental shift
in how we approach business. From the innovative "Senior Citizen Priority Fraud Response
System" designed to safeguard our most vulnerable, to the application of Al in streamlining
Merchant Navy hospitality, optimizing global supply chains, and transforming human resource
management, this collection highlights the versatility of Al in driving practical, real-world
solutions.

What I find particularly commendable is the focus on both the strategic advantages and the
inherent responsibilities of these technologies. The contributors thoughtfully grapple with critical
issues such as Al ethics, algorithmic transparency, and the need for sustainable, human-centric
governance. Whether examining the impact of data visualization on profitability for industry
giants like Amazon and Netflix, or exploring how predictive analytics can empower MBA
students and retail investors alike, the research underscores a vital theme: technology is most
powerful when it is aligned with clear business objectives and ethical frameworks.

This book serves as more than just an academic compilation; it is a roadmap for future leaders,
researchers, and professionals who aim to build resilient, efficient, and forward-thinking
organizations. I would like to extend my sincere appreciation to Dr. Rupali Dilip Taru and all the
contributors—students and researchers alike—whose hard work and intellectual curiosity have
brought this project to fruition.

I am confident that the insights shared in these pages will stimulate meaningful dialogue and
inspire new initiatives in the ever-evolving landscape of digital business.
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Dr.Premasish Roy

Dean - Faculty of Management Studies

Professor & Dircctor - Department of Management Studies (OfT Campus), Navi Mumbai
Bharati Vidyapeeth (Deemed to be University), Pune
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Editor-in Chief’s Introduction

Dr. Rupali Dilip Taru is a distinguished academician,

researcher, and editor with over 16 years of academic,

& research, and administrative experience in the field of

! ‘) _‘ Management and Information Systems. She currently serves

P’ \ as an Assistant Professor at Bharati Vidyapeeth (Deemed to

4 be University), Department of Management Studies, Navi

%, ‘ Mumbai, where she actively contributes to academic

: excellence, research development, and technological
innovation in management education.

Dr. Taru holds a Ph.D. in Management Information Systems and has extensive
expertise in Atrtificial Intelligence applications, Management Information Systems,
Digital Transformation, IT Governance, and Research Methodology. She has
authored and edited multiple academic books and published over 40 national and
international research papers in reputed journals, contributing significantly to the
advancement of knowledge in intelligent enterprise systems and digital
technologies.

Her academic leadership includes supervising postgraduate and doctoral
research scholars, invited as Guest Speaker and Keynote Speakers in various
academic events, serving as an editorial contributor to research journals, and
playing key roles in accreditation, research development, and institutional quality
initiatives. She has also been recognized for her remarkable contributions to
education and research at national and international levels.

As Editor and Academic Mentor, Dr. Rupali Dilip Taru has played a vital role in
guiding and shaping this book, ensuring the quality, academic integrity, and
relevance of the research presented. Her vision emphasizes the integration of
Artificial Intelligence, digital intelligence, and data-driven systems to empower
modern enterprises, researchers, and future leaders.

Her contribution to this work reflects her commitment to advancing Atrtificial
Intelligence research and fostering innovation in intelligent enterprise and digital
transformation.

Dr. Rupali Dilip Taru

Ph.D. (Management Information Systems)
Assistant Professor

Bharati Vidyapeeth (Deemed to be University)
Department of Management Studies, Navi Mumbai
SheRNI | Profile - 193567
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Co-Editor’s Introduction

Anurag Aslia is a business professional, researcher, and
editor with a strong academic foundation in Commerce and

-?‘? Business Administration, holding an MBA in Finance and
advanced qualifications in accounting, digital marketing, and
data-driven business systems. With extensive international
experience in export sales, financial operations, and market
intelligence across global markets including Europe, the United

States, and the Middle East, he brings a unique industry-
focused perspective to modern technological transformation.

As an advocate of Atrtificial Intelligence, digital transformation, and intelligent
enterprise systems, Anurag has actively contributed to integrating technological
insights with business strategy, analytics, and decision-making frameworks. His
expertise spans artificial intelligence applications, digital marketing, analytics,
financial systems, and enterprise coordination, enabling him to bridge the gap
between academic research and real-world implementation.

In his role as Editor, Anurag Aslia has curated and structured this book to present
a comprehensive collection of research exploring Artificial Intelligence and its
transformative impact on modern organizations, supply chains, decision systems,
and digital enterprises. His editorial vision focuses on making advanced
technological concepts accessible, practical, and relevant for researchers,
professionals, and future leaders.

Through this work, he aims to contribute to the global knowledge ecosystem and
support the advancement of Artificial Intelligence as a strategic foundation for the
intelligent enterprises of the future.

Anurag Aslia

Export Sales Specialist
Anchor Allied Factory LLC
Sharjah, United Arab Emirates

viii



Al Integrated Digital Business Enterprises:..... ISBN 978-93-49468-79-5 MGMPH
Contents
Foreword iv-v
Acknowledgement Vi
Editor-in-Chief’s Introduction vii
Co-Editor’s Note Introduction Viii
Chapter 1 Senior Citizen Priority Fraud Response System 01-08
(SCPFRS) “Click Karo, Complain Karo, Calm Raho”
Dr. Narayanan Anantharaman
Chapter 2 Al-Integrated Flow of Functional Management in 09-30
Merchant Navy Hospitality Industry
Dr. Archana Bhaskar Yendarkar, Dr. Rupali Dilip
Taru & Dr. Md. Atikur Rahaman
Chapter 3 Artificial Intelligence-Based Personalized Marketing in 31-40
The Service Economy: Strategies, Ethics, And Future
Directions
Dr. Uma Durgude & Dr. Md. Atikur Rahaman
Chapter 4 Visual Intelligence in Digital Transformation: 41-51

Designing Perception-Driven Decision Systems for

Modern Enterprises

Mohit Rahul Kinkale, Yashashree Sanjay Wagh,
Nimish Hemant Patil, Vivek Rajaram Kharat & Dr.
Rupali Dilip Taru

X



Al Integrated Digital Business Enterprises:..... ISBN 978-93-49468-79-5

MGMPH

Chapter 5

The Impact of Digital Transformation Strategies on
Maximizing Return on Investment (ROI) Through

Decision-Driven Systems

Neha Rathore, Prachitee Deshmukh, Rahul More,
Vedant Patil & Dr. Rupali Dilip Taru

52-64

Chapter 6

Case Studies: The Real-World Impact of Data
Visualization with Special Reference to Walmart,

Amazon, Netflix, And Zara

Pal Ankita Vinod, Simi Namdev Mhatre, Janhivee
Santosh Gaikwad & Dr. Taru Rupali Dilip

65-77

Chapter 7

A Study on Net Promoter Score (NPS) for

Performance Analysis of Fintech Organizations

Mehvish Mushtaq Halima Hodekar, Bharti Vinod
Prasad & Dr. Rupali Dilip Taru

78-86

Chapter 8

Effect of Predictive Analytics on Entrepreneurial Skill
Development Among MBA Students of Business

Schools

Sneha Shridhar Rane, Drushti Raju Kamble,
Harshada Dnyaneshwar Patil, Supriya Dada
Devkate & Taru Rupali Dilip

87-96

Chapter 9

Warehouse Automation and Robotics in Logistics &

Supply Chain Management: The Strategic Necessity

Aniket Samanta & Dr. Taru Rupali Dilip

97-111




Al Integrated Digital Business Enterprises:..... ISBN 978-93-49468-79-5

MGMPH

Chapter 10

Recruitment and Talent Acquisition in the Age of
Artificial Intelligence: Strategic Transformation, Ethical

Governance, and Macroeconomic Implications

Toomula Mansi & Dr. Taru Rupali Dilip

112-122

Chapter 11

The Al Advantage: Strategic Innovation and Global

Expansion in the Digital Era

Yashaswini Bergal, Dr. Rupali Dilip Taru

123-129

Chapter 12

Role of Digital Transformation in Private Banks to
Enhance Customer Loyalty Towards Banking

Services

Yash Gawade, Siddhesh Rane, Karthik Nair,
Atharav Mohite & Dr. Rupali Dilip Taru

130-139

Chapter 13

Exploratory Data Analysis of Retail Sales Using
Power Bl (Business Intelligence)

Meahshar Shadab Siddiqui & Dr. Rupali Dilip Taru

140-146

Chapter 14

Impact of Automation and Artificial Intelligence
Integration in Marketing for Sustainable Competitive

Advantage and Long-Term Growth

Pranil Sandeep Kasal & Dr. Rupali Dilip Taru

147-153

Chapter 15

Information Saturation and Trading Inefficiency: A
Secondary Data Study on Retail Investor Decision

Quality

Dhairya Singh & Dr. Taru Rupali Dilip

154-163

Xi



Al Integrated Digital Business Enterprises:..... ISBN 978-93-49468-79-5

MGMPH

Chapter 16

Reductive Analytics for Credit Risk Assessment in

Banks

Sahil Dnyanehswar Patil & Dr. Taru Rupali Dilip

164-171

Chapter 17

Al-Driven Blockchain Integration in Logistics & Supply

Chain Management

Neha Ajay Gupta & Dr. Rupali Dilip Taru

172-191

Chapter 18

Al-Powered Transportation Planning and Route
Optimization in Supply Chain and Logistics

Management

Amey Gajanan Kolvankar & Dr. Taru Rupali Dilip

192-207

Chapter 19

Atrtificial Intelligence in Demand Forecasting and
Inventory Optimization in Supply Chain and Logistics

Management

Aditi Prakash Kondhalkar & Dr. Rupali Dilip Taru

208-220

Chapter 20

Artificial Intelligence in GST Administration for

Sustainable and Transparent Tax Systems in India

Samruddhi Indulkar & Dr. Rupali Dilip Taru

221-231

Chapter 21

Impact of Al-Based Risk Management and Supply

Chain Resilience

Bhumi Hira Deb & Dr. Taru Rupali Dilip

232-246

¢

Xii



